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Once Around Logo & Trade Mark
Using and Guideline
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The logo has two variations - vertical and
horizontal. Depending on the needs - it can be
used.

Additionally, both the primary and secondary logos

are each available in black and reverse versions.

These versions should only be used in cases where

it is not possible to use the preferred full-color versions.

Use of the Once Around trademark and logo
are dictated by the terms outlined on
the following pages.

Primary

Col Black
olor

ONCE AROUND ::ONCE AROUND

Correct color contrast

10% black 20% black 30% black 40% black 50% black 60% black 70% black 80% black 90% black

Use black logo at contrast 40% or less Use reverse logo at contrast greater than 40%
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Lﬁo Clear space and minimum size
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Clear space

The logo uses a clear space to maintain

the clarity and impact of the logo. Minimum size
The clear space surrounds the logo and should be kept

free of competing graphics, images, or typography.

f 7 B TTTTTTTOT o ______________
The clear space is determined from the width g: ?RT(\)]L%E 10 mm ‘: ONCE AROUND ] 85 mm
of “E of ONCE AROUND.” T T e

Minimum size

To maintain legibility, the logo should not be used

at sizes below the prescribed minimumsize.
Avoid scaling the vertical logo below T0Omm high @ S S N\JAE

for print or 30pixels high for on-screen use. J: ?R]BIL%ED ] 30px
The horizontal logo should not be scaled below. 777
8.5mm high for print or 30 pixels high for on-screen use.
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Logo

Secondary
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Mark Mark Shape Concept

The mark has several means.

Many wishes are putin it.

You can use it freely as accents of design with the specified
color.

Flower
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Peoples

Harmony
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Color Palette

The color palette is specified by two
colors of blue which imaged the sky
and secondary complementary colors .

Spot and CMYK values should be used

for all printed materials. RGB or Hex

should be used in screen-based applications
(PowerPoint, mobile, website).

Colors from the primary palette should
be used most prominently and appear
in every communication.

Secondary colors should supplement
colors from the primary palette and should
most often occur in secondary graphic
elements like icons, infographics, charts
and graphs, app alerts.
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Primary and secondary colors

Primary

ONCE AROUND Navy
PANTONE 282C

RGB 4 30 66

HEX/HTML #041E42

CMYK 100 90 13 68

Secondary

ONCE AROUND Gray
PANTONE Cool Gray 3C

RGB 215 215 216
HEX/HTML #D7D7D8

CMYK 0 0 015

ONCE AROUND Light Blue

PANTONE 298 C
RGB 0 180 225
HEX/HTML ~ #25304F
CMYK 75550

ONCE AROUND White
PANTONE White

RGB 255 255 255
HEX/HTML #FFFFFF

CMYK 0 000

Color Concept

Hope

Sophisticateo
and Clear
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Typography Primary typeface

Warm, sophisticated, and clear

Once Around's core typeface is Futura Family.
This typeface was chosen because of its
warm, sophisticated, and clear nature.

Weights available include Light, Regular,
Medium, and Bold. Each is also available in Italic. F U T U R A

Futura Family is available in several language

and format options. It is recommendedto use

the TTF OpenType which control over how ABCDEFGHIJKLMNOPQRSTUVWXYZ
characters are rendered on screen.

abcdefghijklmnopqgrstuvwxyz
However, as with any soﬁwore, be sure to verify 1 2 3 4 5 6 7 8 9 O
compatibility with your operating system and
computer hardware before purchasing.

Futura abcdefghijklmnopqrstuvwxyz
ook ABCDEFGHIJKLMNOPQR
STUVWXYZ0123456789
DYAT S92 FOAT B4 77 x4 AlFFutura Family T9.
OB, TORD . FREN, TLTHRSHED Futura abcdefghijklmnopgrstuvwxyz
FeB N LT ABCDEFGHIJKLMNOPQR
AR T M 54 b LE1S— SFAT L STUVWXYZ0123456789
RV EABYET, ZNENEA LY Y SETEAFTEES,
Futura Familylcid, W<OHDEEBET+—< v bF T3>
BHYET. 20— LOXFORTHEESET B o
T Opentype e @Y 52 i ¥ fowre abecefghillmnaparstuvwxyz

STUVWXYZ0123456789
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The Identity line

A minimum clear space for the corporate identity line
should be observed to maintain the clarity
of the line and the elements with which it interacts.

The minimum clear space for the journey
line is determined as 1.75 times its thickness.

The clear space should be increased
wherever possible, particularly when used
at smaller sizes or when highlighting
portions of text.

Be sure to also observe the clear space
requirements of any other elements used
in conjunction with the journey line.

TYVRTZ0Y ROCWRBICTIV—DF AV EBRELTVET,
TATUTATAZA &

HEEAT 2BROBERE ZHIFT 5. SIERD
TS50 AR—REFEHEL DV ET,

RN VT AN—RIE, ZDEEDITHMBEREOTVET,

FHTNEWY A XTHEAT 356 PT F R b O—E&EARRT
LW & F8BIRY . AN—XZLEIFTLREL,

AZ A > ERHBTERAENSMD
BRDY )T AN—RABEHLETFTLTIEEL,

Clear space
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Seminar Logo

The logo has another variation of design like a stamp.

You can use it freely as accents of design with the specified
color.
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Logo variations
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